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1A: Living in the Media Age 
Group Activities  
 
Make sure you have chosen your group 
roles for the day. Have the reader read 
each question out loud. 
 
1. Every day we are bombarded with 
information, opinions, advertisements and 
arguments on websites, social media, TV, 
movies, books, magazines and billboards. 
How can we tell if the information is 
factual, reliable, relevant, biased, or 
outdated?  

 

 
In chapter 1, we are going to study the structure of logical arguments. 
 
The Concept of a Logical Argument 
 
2. Please read the second paragraph on page 6 of the textbook, starting with “In logic…” and 
the box that follows. 
 
Discuss as a group and write down a definition or description for each term. It will be more 
memorable to you if you write it down in your own words. 
 

Logic:  the study of the methods and principles of reasoning. 
 

Premises: facts or assumptions. 
 

Argument:  uses premises to support a conclusion. 
 

Fallacy: a misleading argument, not well supported by the premises. 
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In our textbook, there are 10 common fallacies. You can find many more on the internet. 
 
3. Starting on page 6 of the textbook, each example, numbered 1-10, lists a common fallacy. 
These fallacies are printed on the card sets and listed below. Please distribute the cards as 
evenly as possible among your group members and take turns reading them out loud. 
 
 
Common Fallacies (see examples in text, p. 6-9)  

• Appeal to Popularity (or to majority) 

• False Cause 

• Appeal to Ignorance 

• Hasty Generalization 

• Limited Choice (prevents other considerations) 

• Appeal to Emotion (triggers happiness, sadness, guilt, etc.) 

• Personal Attack 

• Circular Reasoning 

• Diversion (unrelated issue, sometimes called red herring) 

• Straw Man (distorted version of the other person’s words or beliefs) 
 
 
4. After reading them all, read each example and find the card with the fallacy that best 
describes the flaw in the logic. Some may have more than one reasonable answer. 
 
a. “You don’t drink Coke, so you must not consume caffeinated drinks.”    
 

Identify the common type of fallacy: 
A) Circular Reasoning 
B)  Personal Attack 
C)  Limited Choice 
D)  Appeal to Popularity 
E)  Straw Man 

 
The correct response is (C)—Limited Choice.  The argument 
assumes that the only choice for a caffeinated drink is Coke.  
There are obviously many other possibilities. 
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b. A television commercial shows a crying toddler with a leaky diaper, then introduces a new 
product: Purely Comfort disposable diapers.  The camera goes to the toddler wearing the new 
diaper, who is now smiling and playing with a kitten.  On the screen: “Your little one deserves 
the best!” 
 

Identify the common type of fallacy: 
A)  Diversion 
B)  Appeal to Emotion 
C)  False Cause 
D)  Hasty Generalization 
E)  Appeal to Ignorance 

 
The correct response is (B)—Appeal to Emotion.  This one is saying 
that if you love your baby, you should buy the product. You could 
also make a case for (C) – False Cause. Just because the toddler is 
wearing a different brand of diaper that is clean we cannot 
conclude that is due to a different brand. The kitten is also a big 
factor! 
 
c. “Ms. Cheng is the most successful mayor of Bay City because she is the best mayor in the 
history of Bay City.” 

 

Identify the common type of fallacy: 
A)  Hasty Generalization 
B)   Appeal to Popularity 
C)   Appeal to Ignorance 
D)  Circular Reasoning 
E)   False Cause 

 
The correct response is (D)—Circular Reasoning (stating the same 
thing different ways).  The statement basically says that Ms. 
 Cheng is the best mayor because she is the best mayor. 
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d. “My Chevy Camaro gets 26 mpg, and my friend’s Ford Mustang gets 25mpg.  Camaros get 
better gas mileage than Mustangs.” 

 

Identify the common type of fallacy: 
A)  Hasty Generalization 
B)   Diversion  
C)   Appeal to Emotion 
D)   Personal Attack 
E)   Limited Choice 

The correct response is (A)— Hasty Generalization. We would 
need much more data to support that conclusion. 
 
Identifying the Premise(s) and the Conclusion 
 
5. The conclusion is typically written after the premise(s), but that is not always the case.  
When you write the premise(s) and the conclusion, it may be re-worded for clarification. 
 
In each problem, highlight, circle or underline each premise and label them. Do the same for  
the conclusion. Then write the type of fallacy. 
 
Example: 
The poll shows that Mr. Burke is leading by a 2-to-1 margin, so you should vote for Mr. Burke. 
 

 Fallacy: Appeal to Popularity 

 
 

a. Coyotes must be extinct, since I haven’t seen any for five years. 
 
Premise:  I haven’t seen any coyotes for five years. 
Conclusion:  Coyotes are extinct. 

      Fallacy:  Appeal to Ignorance 
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b. People should avoid seeing the movie “Star Wars” because Jan was 
diagnosed with strep throat the next day after she saw it, and I got the flu a few 
days after seeing that same movie. 
 
Premise: Jan got strep throat after seeing “Star Wars.” 
Premise:  I got the flu after seeing “Star Wars.” 
Conclusion: Seeing the movie “Star Wars” is bad for your health. 

     Fallacy:  False Cause 

 
 
6. What are some good practices that you use to evaluate information in the media? As a 
group, list as many as you can. 
 
 
 
 
 
 
 
 
 
7. Now look at the box on page 10 of the textbook. How many did your group get? 
 
Five Steps to Evaluating Media information 

1. Consider the Source 
2. Check the Date 
3. Validate Accuracy 
4. Watch for Hidden Agendas 
5. Don’t miss the Big Picture 

 
Here are some fact-checking resources on the Internet. Do you have any additional sites that 
you use? 

Snopes.com, FactCheck.org, Politifact.com, washingtonpost.com/news/fact-checker 
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2C: Problem Solving 
 
Class Activities 
 
1. You likely have a lot of experience with problem solving from school and daily life. As a 
group, brainstorm some problem-solving tips and methods and write them down here. You 
will use these in the practice problems on the syllabus. 
 

• Make a list 

• Draw a picture 

• Try different methods 

• Don’t be afraid to be wrong 

• Guess and check 

• There may be more than one right answer 

• Look for patterns 

• Don’t give up 

• Start over 

• Walk away and come back later 

 

 There are many more 


